




   
 
          
   
G+ PRODUCT PROFILE QUERY TOOL  
FOR GENDER-RESPONSIVE BREEDING 
 
 
Tool Description  
 
1. What is this tool for? To interrogate a product profile for a future crop variety or animal 
breed, looking for answers to the question “How can traits benefit or cause harm to the 
women and men who will use the variety or animal breed?” 
 
2. Who can use this tool? Plant breeders and social scientists who work together in a breeding 
team. 
 
3. What is the result of using the tool? A gender impact score is generated for each trait being 
considered for inclusion in a breeding product profile.  The score can be used to identify 
whether and why any trait assessed with the tool could benefit or harm women, men or 
another specific social group.  
 
4. At what scale does the tool work? The tool can be applied at any scale; this is defined by 
the size of the geographical area that breeders target, and it is likely to be large, e.g., the 
national or regional level. 
 
5. What type of data does the tool require? Primary or secondary data and expert 
consultations can be used to triangulate information as long as the data give a reliable 
representation of the targeted customer segment, whether this involves farmers, traders 
or processors, or women or men in any of these roles.  
 
6. What resources does the tool need?  
a. people: at least two members of a team including a breeder and a social scientist. 
b. equipment: the tool can be used manually, but requires expert judgments based on 
gender analysis. A laptop is desirable to use the G+SOP template forms to generate a 
Gender Report with the results. 
c. expertise: plant breeding and social science (e.g. anthropologist, economist, sociologist, 
cultural geographer). Knowledge of crops, varieties, and farming.  
d. data: data on gender analysis linked to trait preferences is required.  Use already 
available information and data from impact, adoption or foresight studies when good 
information is available. Collect original data as needed. 
 
7. When to use this tool? At any stage of the breeding cycle, although by far the best time is 
at the beginning of a breeding cycle, before plant or animal breeders have started breeding 
a new product. 
 
 
8. How long does it take to apply the tool? The tool can be applied to assess a product profile 
with about 3-4 traits, by a social scientist and a breeder, or during a team meeting, in about 
2 hours. This will produce a Gender Impact Score for each of the traits in the product profile 
if the team has suitable data on the customers, and their preferred traits. If data is 
incomplete, the tool will identify the specific questions related to the gender analysis for 
which more information is needed. The experts will need to decide whether this need can 
be met from existing data. 
 
9. What are the main steps in applying the tool? 
a. Identify a product profile proposal, specifying the target customer segment(s), and the 
traits to be evaluated. 
b. Define gender gaps that are relevant for trait analysis. 
c. Summarize gendered trait preferences. 
d. Conduct a “do no harm” analysis, of each trait’s potential negative effects on women 
or other social group. 
e. Conduct a positive benefit analysis of the traits’ benefits for men and women. 
f. Score the gender impact (combining do no harm and positive benefit analyses). 
g. Write the product profile, describing the traits in a breeding product that will benefit 
women, highlighting traits to avoid because of their potential for harm.  
 
10. User guide: Ashby, J.A., & Polar, V. (2021). User guide to the G+ product profile query tool 
(G+PP). CGIAR Research Program on Roots, Tubers and Bananas, User Guide 2021-2. 
International Potato Center: Lima, Peru.  https://hdl.handle.net/10568/113167 
 
11. Research paper: Ashby, J. A., & Polar, V. (2019). The implications of gender relations for 
modern approaches to crop improvement and plant breeding. In C. E. Sachs (Ed.), Gender, 
agriculture and agrarian transformations: Changing Relations in Africa, Latin America and 
Asia (Chapter 2). Routledge. https://hdl.handle.net/10568/101473  
 
12. Working paper: Tufan, H. A., Grando, S., & Meola, C. (Eds.). (2018). State of the knowledge 
for gender in breeding: Case studies for practitioners (pp. 44-54). Lima (Peru). CGIAR GBI 
Working Paper. No. 3. https://cgspace.cgiar.org/handle/10568/92819 
 
13. Communication materials: Holmes, H., & Hershey, C. (2018). The right tools for the job: 
enabling breeding programs to be gender-responsive. GBI Blog. See Link   
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